X sojitz B
News Release Hassojitz
New way, New value 5 48~ sojitz

20213 8 22 H

XEKA R

WHIESL 5 4L A Nadeshiko Brands”
M5 2030 ERH#—THN LM ERZERE R

B ES R FEH T A “Nadeshiko Brands”
WHHERSH(ATEFRNE), EAMEHERGERLZBNLE Lt ®iriEh"
Nadeshiko Brands 2021", Z|4FE 4 IEXWNHE EE £ H F AL Nadeshiko Brands”

® NADE
o0 SHIES
000 KOzZ»
EREFETUHNEUYTRESR, NREEHFETHERNNZ T AT EREESTXHEBH
KB KEATSEHE, SEEEARFEZRELER, HHTOEEEAREERAL
HTEIRNE,

<fEfe#taMaRITm >

et BRARTBESRYER FFA TN FRHEARTENNIRFEEEE,
o, BMNEARBSIFFETEMEILAZEE | R ZHAAM T DURRE R
HEEEN, ENBZHUTHETIFZMERE,

<FERETHRAMN >

X REZTFRE. FRIAARRN R A TR AHHFRER, L, IRRTFHRT
I OB AR R IZ R AR B FERIER, RIAMEBESRE TIE.

<IEEXRMITIERMR >

N JREEN £ BEE R Lo EE I 2016 £ 219% = 2021 FEE (Fut) 43.5%
BRI ML 2016 F£EX 25% = 2020EEX 5.4%
FEAS R BN EF RE it 6 B(AH 19/10 B ~21/5 BEJUREREDN 15%)

X 2019 F 10 BN, WTHTHERFINAZHANEHERAR, BEIEERT 1 FALNETRE AN,

A%, MN4R1BE BRBREENZHEHRITES.



X sojitz B
News Release Hassojitz
New way, New value -—_—_—_%ﬁdontz

B OSSR MEAATSN M2030 FRAPKBARFAZEN

ATRELXMENSEEERNTFNEY, XEBNFKEBNAE, #ExixtREXRR
5, FXFAKRNRRINBINK, SRZF5ATRRNETMERTHERES,

4 BItints— R BE IR, BRER AN RS RENEIE, W KEMTKIHE
R, INR{EE L AR S

BEHMERUARSED
T HAFTMAERREE. BILF),
RENARNHIR, EAFER, AOSEMNERE SR

o HirzEZ 2030 FREMRTLLHHARIA N 50%. (RHRATHEEN, #—DHEMEE—
TxMR, ZENARRERNSL.

o O5fF RIABBEFNTEMSERLTREN LM ALEFZRE, #—PY KRBT,
EENFRBERTEBEE, XHFLHRE THELRRMNEZEFRRVEIRE,

In the 2030s, Sojitz
aims to have the

mCreating an E“nvir_onment for All ETn_p_onees Fo Excel percentage of female
-By FY2023, Sojitz aims for 100% acquisition of childcare leave among employees employees reach
-Supports a smooth transition back from childcare leave 0
approx. 50%

(Mecasures to strengthen retention of female employees)

m Building a Leadership Pipeline with Women
at Each Career Stage

*Construct a leadership pipeline by setting mid- to long-term
goals and quantitative targets for female employees at each
carcer stage

+100% of all managerial candidates (men and women)

should acquire outside experience through
overseas assignments and domestic secondments
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https://www.sojitz.com/jp/csr/employee/diversity_empowering_ women/
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https://www.sojitz.com/jp/csr/employee/pdf/kodo2021.pdf
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https://www.sojitz.com/jp/csr/employee/
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https://www.meti.go.jp/policy/economy/jinzai/diversity/nadeshiko.html
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